Search-based applications: a revolution is underway...

Raymond Bentinck, Exalead Managing Director, discusses the future of search and explains how to get more out of databases by using search-based applications

The Internet age has fostered a fickle business environment, with markets moving at the speed of light, ever-shrinking customer attention spans, and new, fast changing patterns of global commerce and competition. Business interactions now span not just e-mail, but blogs, discussion groups, Twitter, collaboration systems and the like. Enterprises must now extract insight into the intentions and directions of their customers, competitors, partners and employees from these Web and business conversations to thrive. 

Thankfully, technologies derived from the Web - specifically search engine technologies - have given rise to a revolutionary information access model that is as fluid and adaptable as the Web itself: the search-based application (SBA). Unlike traditional database-centered applications, SBAs provide information access via powerful search and indexing technologies rather than through direct database queries, and are relevant for all applications in which information access (search and retrieval and content presentation) plays a central role. Further, unlike general-purpose on-line search, SBAs are purpose-built to provide competitive differentiation for their enterprise users.
SBAs enable online businesses to create innovative, high performance information ‘mash-up’ applications that seamlessly merge and distil content and metrics from diverse sources such as web-sites, blogs, discussion forums, e-mail, enterprise business applications, social networks, business intelligence systems and geospatial mapping services. These SBA information mash-ups enable online businesses to gain essential information and insight faster than their competition. Simply put, SBAs provide a competitive edge.

An SBA platform can collect staggering volumes of data from any source, in any format, and automatically transform it into a single, meaningfully structured information resource that can be directly searched and explored by users regardless of their skill level, or used to rapidly create a new generation of agile business information applications. These applications can effortlessly bridge information silos and exploit massive volumes of unstructured content (like email, Office documents, and Web pages) and structured data (databases, records, metrics, spreadsheets, etc.) for innovative marketing, streamlined operations and improved reporting and auditing.

Engaging enterprise applications

Universal adoption of enterprise business applications such as supply chain management (SCM), enterprise resource planning (ERP), customer relationship management (CRM) and Business Intelligence (BI), has multiplied the number of database systems containing essential business information. Complex, costly data warehousing and data integration projects have met with limited success in bridging these systems and integrating numeric data. However, personal productivity tools, like the Office suite, and communication tools, such as email and chat, have generated a massive amount of textual data that is largely untapped by BI and data warehousing initiatives. The unfortunate truth is that these BI systems were not designed to process textual and unstructured data even though it contains valuable business information.

The Right Choice Now 

Search-based applications are redefining information access because they are meeting businesses’ need for better operational decision making and competitive differentiation, end users’ need for fast, intuitive information access, and also the IT industry’s need to simplify operations, gain agility, and reduce costs. They are the future of search and enable businesses to continue to innovate and thrive in a very competitive landscape.
About Exalead 

Founded in 2000 by search engine pioneers, Exalead is a global provider of information access software for the enterprise and the Web. More than 190 companies worldwide and 100 million unique users a month rely on Exalead's 

CloudView platform to search, discover, and manage their  information assets, including ViaMichelin, Sanofi-Aventis R&D, PricewaterhouseCoopers, Fish4, Friendster, American , Rightmove, American Greetings, and Yellow Pages Group. 

Today, Exalead is leading the Search-Based Application (SBA) revolution, bringing new structure, meaning and accessibility to data across the heterogeneous enterprise information  cloud—and doing so with stunning ease and a low TCO.  More information can be found at www.exalead.com or by contacting +44 (0)1698 404630 
