Faceted Search:  The Secret Weapon in Your SEO Arsenal
By Rob Swint, Global Lead, SEO and Online Search, Endeca Technologies, Inc. Rob can be reached at rswint@endeca.com.  
Many organizations use faceted search, but few have tapped into its full potential, or completely realized the impact it can have on their search engine optimization (SEO) activities. While faceted search enhances the relevance of each user’s on-site experience, it can also drive more of your pages to the top of search engine listings. Since organic traffic is free, using faceted search to better expose more of your site can be a cost-effective way to create an unsurpassed customer experience for end users, increasing revenue, margin, advertising inventory, and other critical bottom-line metrics.
More indexed pages 
By leveraging faceted search, organizations offer a boost to their SEO strategy. Media and publishing organizations are seeing in increased click-throughs and advertising rates.  Many retailers see higher conversion rates for focused searches, such as a favorite brand and style. How? Take, for example, the retailer. Faceted search makes more of these result pages possible by using available attributes and relationships to help users navigate content and refine search results to product content. It offers the possibility of indexing not only individual pages, but also these valuable slices of the catalog—from top-level category pages to specific combinations of selections, like brand and style. This can mean millions of additional pages, enabling a more robust sitemap to help search engines index more pages.
Higher ranked pages

More isn’t everything, especially when it comes to SEO. More exposure won’t help if the search engine ranking of your pages is low due to duplicate pages or meaningless URLs. The canonical link tag standard recently introduced by the major search engines helps avoid some of the duplication issues, but you can do even better by optimizing the canonical URLs to include the keywords that best describe the page being indexed, for example. Dynamically generated faceted search pages give you an opportunity to optimize each page in this way, to ensure more pages are ranked higher.
Quick updates
A major SEO concern is keeping the content fresh—after all, what is the point of indexing it all, only for the search engines to be filled with stale content? Faceted search helps here too. Because faceted search pages are dynamically generated, they are always up to date, which can make it easier to ensure updates are published to search engines so their indexes remain fresh.
Now that they’ve arrived…

Once you have more people on your site, the next challenge is to ensure they stay. While faceted search improves the user experience by making it easier to find products or information and explore your site, it also makes it easier to build dynamic landing pages that go beyond those built specifically for top categories and searches, or email campaigns. Consider the possibilities if you can ensure that every search leads to just the right products, content and targeted promotions on your site.
Employed effectively, faceted search can play a key role in your SEO strategy, helping to better expose your site and increase the relevance of each user’s experience. This, in turn, can quickly lead to increased site traffic and lower abandonment, helping to achieve overall website goals.
About Endeca

Endeca is a leading provider of search applications which help more than 250 million end users make better decisions by giving them access to any information from anywhere any way they need it. Search applications built on Endeca’s technology deliver the clearest visibility into information, driving hundreds of millions of dollars in cost savings and increased revenue for more than 600 global customers. 
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